I 2 Product planning— new product development — branding -
packing and packaging- labeling product positioning

3 Pricing— Meaning and definition-significance- steps in pricing-
factors influencing pricing- methods of pricing (only Meaning)-
and pricing policy and strategies.

PHYSICAL DISTRIBUTION 12

1 Physical  Distribution- Meaning- Channels of distribution-

Meaning-middlemen types- wholesaling and retailing-functions of
v middlemen- factors to be considered in selecting channels.

2 Modern channels of marketing — telemarketing - internef]
marketing- network marketing- customer relationship marketing-
Logistics management-Channel management strategies.

3 Factors affecting channels- types of marketing channels-
Promotion —Meaning and significance of promotion — promotion
tools-personal selling, advertising, public relations and sales
promotion-concept-characterstics.

Teacher Specific Module 12

v Conduct Class room presentations, discussions, conducting seminars
on Modern Marketing Strategies, E marketing, Green Marketing,
Mobile Marketing, Relationship Marketing.

Minor Course: COURSE TITLE: FINANCIAL MARKETS AND SERVICES

COURSE CONTENTS

Contents for Classroom Transactions:

Module| Unit| Content Hours Marks
Overview of Financial System 12
1  |Financial system: Meaning - structure
2 [Financial Concepts-Financial Assets-Financial
institutions-Financial markets- Financial instruments-
1 Financial Services.

3  [Functions and significance of the financial system.
4 |Role of RBI and SEBI in the Indian financial system
5 |Role of financial system in the economic development.
6 [Weakness of Indian Financial System

Financial Markets 12




1 Financial Markets- Money Market: Features, objectives,
features of a developed Money Market, functions,

articipants.

2 |Call money, commercial paper, T. Bill, Certificate of
deposits (meaning and features of each market and
instruments).

11 3 [Capital Market: Structure, functions, instruments.

4  |Primary and Secondary markets —Stock exchange-
functions of stock exchange

5 [[PO process

6 [Role of SEBI in capital market regulation- Market
intermediaries: Stock brokers, underwriters, depositories

Financial Services 12

1 Introduction to Financial services: Meaning and

definition- scope-importance- Types —

2 Merchant Banking- meaning-functions-importance,

m |3 Venture Capital-Meaning- features — stages and types

4 Mutual funds- meaning-features types-, advantages

and disadvantages

5 Credit rating-Meaning-features-Credit rating agencies

(CRISIL, ICRA, CARE, Fitch Ratings India) .
6 Factoring- meaning and definition-types- forfaiting-
meaning-Differences between factoring and forfaiting
Financial Innovations and Emerging Trends 12

1 |Financial  technology  (FinTech) and  digital]
transformation- E-banking, mobile banking, UPI, and|
NEFT/RTGS

v 2 |Cryptocurrencies and blockchain technology.

3 |Crowdfunding and peer-to-peer (P2P) lending.

4  |Green finance and ESG (Environmental, Social,
Governance) investing- Cybersecurity and risk
management in finance.

Open Ended Module 12
Suggested topics:

Suggested themes for presentation
e Financial literacy and inclusion in India

¢ Role of RBI in managing inflation and eco-




nomic stability

e Impact of global economic events (e.g., re-
cession, oil crisis) on Indian financial markets

e Budget analysis and its implications for fi-
nancial markets

Minor Course: COURSE TITLE: EVENT MANAGEMENT

COURSE CONTENTS

Contents for Classroom Transactions

Module | Unit Content Hrs
Introduction to Event Management 8
1 Events - Meaning and Definition
| 2 Classification of events - Benefits of events
3 Event Management - Scope, Importance and Functions - Five C’s of
Event Management
4 Event Manager, Essential qualities and skills required for Event
manager - Key steps to successful event.
Planning the Event 15
1 Event Planning - Benefits - Forces affecting event planning
2 Event planning checklist - Pre-event, During event and post-event
activities
I 3 Selection of venues- Consideration of various factors- Arrangement
of Permissions and Licenses
4 Budgeting the event- Pricing Decisions - Factors to be considered
while fixing the price
5 Arrangement of event logistics
Marketing and Staffing of event 15
1 Marketing and Publicity for events
2 Channels for promoting events- Traditional Channels- Digital media
i and social media - Positioning the events.
3 Organising and staging an event - Staffing for an event
4 Job description for event staff - Preparation of Job Rosters - benefits
5 Safety and security related to events
Evaluation of Events & Career aspects 10
" 1 Close down of an event
2 Event evaluation techniques - Corrective actions
3 Reporting and documentation
4 Careers in event management, Qualifications, essential skills
Teacher Specific Module 12

The teacher shall focus on equiping the students with strategies to deliver the




